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Promotion Terms & Conditions 
 
By participating in this promotion, you are, as a participant, consenting to be bound by these terms 
and conditions and the decisions of Dicker Data and authorized representatives which are final and 
binding in respect of this promotion. The Dicker Data Incentive for Adobe Partners” is a trade 
promotion whose benefits are offered at the discretion of Dicker Data. Dicker Data has the right to 
change, limit, modify or cancel the promotion terms and conditions, assessment criteria, eligible 
sales/products, and prizes at any time, with or without notice. Participation in the program is 
subject to these terms and conditions and the terms and conditions, rules, policies and 
procedures that Dicker Data may, in its discretion, adopt from time to time ("Program 
Terms"). Dicker Data may amend the Program Terms at any time without notice. Dicker Data 
has the sole discretion to interpret and apply the Program Terms. By participating in the program, 
participants represent that they understand and agree to be bound to the Program Terms, as may 
be modified, and the decisions of Dicker Data which are final and binding. 
 
 
Promotional Period 
This is Dicker Data Incentive promotion for Dicker Data Adobe Partners . The Program begins at 
12:00:01 a.m. AEDT 1st April 2024 (hereafter referred to as "Start Date") until 30th June 2024 
(hereafter referred to as “End Date”) and ends on 11:59:59 p.m. AEDT (“Program Period”). Orders 
must be placed, invoiced and shipped within the program period to qualify. 
 
 
Announcement 
Winners will be announced in July  2024 via direct email. 
 
 
Key Terms and Conditions 

• All financial measurements are based on Dicker Data’s revenue results. 
• Winner will be notified directly by their Dicker Data representative. 
• Prize will be delivered in September 2024. 
• To be included in the promotion orders must be invoiced before the end of   
the promotion period. 
• One Prize per Partner/Reseller. 
• Australian Partners are only eligible for this promotion. 
• * The Second and Third prizes are open to Certified, Gold and Platinum Adobe Dicker 
Data Partners 
 

 
Eligibility to Participate 

•  Resellers must have an active Dicker Data account. 
•  Resellers need to be an active Adobe Partner (Certified, Gold or Platinum). 
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•  Contact your Dicker Data account representative if you are unsure. 
 
  
Travel Rewards  
The trip will cover travel, accommodation and the FORMULA 1 SINGAPORE AIRLINES SINGAPORE 
GRAND PRIX 2024  tickets specific to the prize. Winner is solely responsible for any travel‐related 
costs or expenses exceeding the Trip outline and itinerary, including any extra nights’ stay and any 
additional costs associated with an extended stay, as well any Trip‐related costs for 
incidentals, hotel or airline service charges or processing fees, additional meals, 
gratuities, telephone calls, facsimile charges, Internet charges, gift shop purchases, souvenirs, spa, 
beauty salon, laundry or other guest service charges, costs or expenses related to non‐Dicker Data 
Adobe Partners‐designated activities, in‐state travel or other activities, tours or excursions, any or 
other costs or expenses not provided by Dicker Data as part of the prize. Travel bookings will be 
made through a Dicker Data designated agent and service providers of Dicker Data’s choosing. 
Winner is responsible for complying with hotel requirements, including but not limited to the 
presentation of a major credit card at check‐in. All airline and accommodation provider terms, 
conditions and restrictions apply. 
Dicker Data will attempt to notify winner of the itinerary and proposed date(s) for travel no later 
than 2 weeks prior to expected date of departure, and winner must be available for travel on the 
dates specified by Dicker Data. All reservations, travel, and accommodations are subject to 
availability, restrictions, and airline blackout dates, so Dicker Data cannot guarantee Trip or related 
transportation will be available on the exact dates specified in these Official Rules. Dicker 
Data reserves the right to change the leaderboard prize, travel dates, itinerary and any other 
information if necessary due to unforeseeable circumstances. 
 
 
 
Standard of Conduct 
By participating in FORMULA 1 SINGAPORE AIRLINES SINGAPORE GRAND PRIX 2024 Participants 
hereby agree to maintain a standard of conduct befitting of our organisation and our values as part 
of these official rules. 
The behaviour and conduct of our Grand Prix 2024 trip attendees affect our overall business 
success therefore Participants must act ethically and responsibly and comply with the relevant laws 
and regulations in all countries and regions in which we conduct our business. 
Acting ethically and responsibly goes beyond mere compliance with legal and regulatory 
obligations. It involves being a good corporate citizen, by acting with honesty, integrity and in a 
manner that is consistent with the expectations of our customers, our suppliers, our shareholders, 
and the broader community and also acting in accordance with the spirit as well as the letter of the 
law. 
This applies throughout the FORMULA 1 SINGAPORE AIRLINES SINGAPORE GRAND PRIX 2024 trip, 
during and outside of business hours and regardless of whether it be during a formal or planned 
event or during any personal time that has been allocated. 
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Key Principles of this Code of Conduct 
It is important that all attendees adhere to and abide by this Code of Conduct to ensure that we 
conduct our business with honesty, integrity and to the highest standards of personal and 
professional ethical behaviour. 
Delegates are required to adhere to and obey these Key Principles in all their activities and dealings: 

• Attend all scheduled activities and events outlined in the Dicker Data itinerary 
• Always act honestly and with integrity and to the highest standards of personal 
and professional ethical behaviour 
• Deal honestly and fairly with, and be courteous and respectful to, all our people, 
our customers and our suppliers 
• Act in the best interests of Dicker Data in a manner which upholds our 
brands, values, Philosophies, and our reputation 
• Do not participate in any illegal or unethical activity 
• Notify a tour leader if another delegate is not acting in accordance with this Code 
of Conduct 
• Only deal with fellow delegates who demonstrate ethical and responsible 
business practices which are consistent with this Code of Conduct 

  
 
 
General Terms  

• Unless a different governing law is stated to apply in the specific terms of a Program, 
the terms and conditions of the Program are governed by the laws in Australia as 
applicable. 
• No exceptions to the Program will be allowed. Dicker Data has the right to deny all 
claims that do not meet the criteria and requirements outlined in the Program. 
• Without limiting the generality of the above sentence, the eligible Adobe products 
and/or services included in the Program may be changed or substituted at any time. 
• The Program may not be combined with any other Dicker Data offer, incentive, or 
promotion, unless otherwise stated in the Terms.  
• All sales are calculated in AUD. 
• Dicker Data has the right in its absolute discretion to deny any claim to entitlement 
under the Program and/or may prohibit a Participant from participating in the Program 
where Dicker Data (in its absolute discretion) determines that such Participant is 
attempting to undermine the legitimate operation of the Program by cheating, hacking, 
deception, or other unfair playing. 
• All decisions by Dicker Data are final. 
• The Program is void to the extent prohibited or otherwise restricted by applicable 
local law. If a portion of the Program is found to be prohibited or otherwise restricted by 
applicable local law, only that portion of the Program will be void. 
• Dicker Data, and all their respective officers, directors, employees, representatives, 
and agents will have no liability to, and will be held harmless by a Participant making a 
claim under the Program, for any loss, damage or liability directly or indirectly related to 
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the acceptance, possession, delivery, use or misuse of any matter or thing awarded 
under the Program. 
• Any disputes, legal claims and causes of action arising out of or in connection with 
the Program will be resolved individually, without any resort to any form of class action. 
• Dicker Data is not responsible for any lost, late, or misdirected mail (including email) 
nor for any errors, omissions, interruptions, defects, or delays in any technical platforms 
or means of electronic transmission used in the publication or Participation of the 
Program. 

 
 

• Dicker Data will have no liability to any Participant or Partner Organisation under the 
Program or otherwise for lost profits, loss of use, lost or corrupted data, loss of goodwill 
or for any incidental, indirect, special, or consequential losses or damages arising in 
connection with or under the Program and/or the Program terms and conditions, even if 
Dicker Data has been notified of such losses or damages. 
• Any FBT liability associated with this Program will be the responsibility of the Adobe 
Partner Entity. 
• Management, employees or contractors of Dicker Data and their immediate families 
are not eligible to enter.  
• Dicker Data reserves the right to modify, extend or discontinue the Program, in 
whole or in part. Unless an earlier termination or cancellation is provided herein, Dicker 
Data has the right to terminate the program by providing written notice to all 
participants two (2) weeks in advance. Dicker Data will send an email communication to 
all program participants. Any questions may be directed to your Dicker Data account 
Representative. 

 
 
Use of Personal Information 

• Personal information submitted while participating in the program will be used to 
contact potential winners. Personal information means any information that may be 
used to identify the individual making the entry including, but not limited to, a first and 
last name, an email address, a home, postal or other physical address, other contact 
information, a title, a birth date, such individual's gender, occupation or industry, or 
other information needed to meet the obligations of the program. 
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The participant’s organisation owner or senior management reserves the right to select who from 
their organisation will be delegated to receive the prize. Prizes awarded under the program may not 
be re‐sold, bartered, or exchanged for other goods or services. All prizes are subject to availability. 
Prizes in the program are subject to change due to unforeseen circumstances. 

Prizes have no cash value and may not be redeemed for cash or its equivalent. Prizes are not 
transferable in any other way. Winners acknowledge that they travel at their own risk. Dicker Data 
will not compensate winners or resellers for any unforeseen circumstances, losses or delays 
incurred by the foregoing. Personal insurance is the responsibility of each winner. 
 
Any questions regarding this Program should be addressed to sales.adobe@dickerdata.com.au 
By clicking “I Agree” upon registration, the Dicker Data Adobe Partner transacting through Dicker 
Data, is indicating that a Representative of the Partner with the authority to bind the Partner 
contractually has read and agreed to the terms and conditions of this Agreement and The Program. 
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